
METROPOLITAN AREA PLANNING AGENCY 

2222 Cuming Street 

Omaha NE 68102-4328 

 

FINANCE COMMITTEE MEETING 

January 20, 2016 - 8:30 a.m. 

AGENDA 

  

 
 

A. MONTHLY FINANCIAL STATEMENTS (October & November) Page 
 
1. Bank Reconciliation (American National Bank) and Statements on Investments ..............................  
2. Receipts and Expenditures .................................................................................................................  
3. Schedule of Accounts Receivable/Accounts Payable ........................................................................   
4. Consolidated Balance Sheet ..............................................................................................................  
5. Program Status Report/Line Item Status Report ................................................................................   

 
B. FOR FINANCE COMMITTEE APPROVAL 

 
1. Contract Payments:  

a. Heartland Family Service – PMT #21 - $2,632.24 .......................................................................  
b. Benesch – PMT#39 - $10,667.77 ................................................................................................  
c. HDR – PMT #2 - $706.43.............................................................................................................  
d. Steve Jensen – PMT #3 - $2,990.00  ..........................................................................................  
e. City of Omaha Public Works – PMT #3 - $6,200.66 ....................................................................  
f. City of Omaha Public Works – PMT #4 - $4,894.69 ....................................................................  
g. Sarpy County GIS – PMT #2 - $13,722.15 ..................................................................................  
h. Sarpy County Planning – PMT #2 - $7,578.00 ............................................................................  
i. Exis Design Shop – PMT #2 - $1,500.00 .....................................................................................  

 
2. Contract Payments with exceptions: 

a. Lovgren – PMT #19 - $12,620.00 ................................................................................................  
b. Lovgren – PMT #20 - $2,092.50 ..................................................................................................   
c. Intercultural Senior Center – PMT #1 - $2,161.53 .......................................................................  

 
3. New Contracts: 

a. Kissel Legislative Services - $10,000.00 .....................................................................................  
 

4. Contract Amendments: 
a. Exis Design Shop – Extension of time .........................................................................................  

 
5. Travel: 

a. AASHTO Peer Exchange - Washington DC – Felschow - $1,252.00 .........................................  
 

C. RECOMMENDATION TO THE BOARD 
 

1. New Contracts: 
a. Lovgren Marketing Group -  Little Steps Big Impact – $299,270.00 ............................................  

 
2. Contract Amendments: 

a. Pictometry second flight $1,386,698.00 .......................................................................................  
b. Lovgren Marketing Group – additional $5,000.00 ........................................................................  
c. Metro Transit additional $60,000.00 ............................................................................................  

 
3. Contract Final Payments: 

a. Hamilton Associates – PMT #2 - $1,015.00 ................................................................................  
b. Metropolitan Community College – PMT #5 - $7,595.71 .............................................................  
c. Daake – PMT #1 - $1,200.00 .......................................................................................................  
d. Daake – PMT #3 - $4,350.00 .......................................................................................................  



 
4. FY 2017 Fund Requests 

a. County Dues Request ..................................................................................................................  
b. Heartland 2050 Appropriation Request ........................................................................................  
 

5. FY 2017 Budget Schedule ..................................................................................................................  

 

D. DISCUSSION/INFORMATION 
1. Housing Assistance Update 
 

E. OTHER 
 

F. ADJOURNMENT 

























































































































































































































































































































Legislative Services Contract Between
the Metropolitan Area Planning Agency and Kissel/E&S 

Associates, LLC for 2016
This agreement is made and entered into this_____ day of __________, 2016, by and between 
Gordon Kissel and Joseph D. Kohout, representing Kissel/E&S Associates, L.L.C., hereinafter called 
“Contractor”, and the Metropolitan Area Planning Agency, hereinafter called “Client”.

Whereas, Client proposes to engage Contractor in accordance with the terms and conditions set forth herein 
to render certain special professional services in the area of legislative and lobbying activity; and 

Whereas, Contractor possesses certain skills, experience, and competency to perform such services, and 
Client is agreeable to engaging Contractor for such services upon the terms herein provided.

Now, therefore, the parties do mutually agree as follows:

1.  Employment of Contractor.
Client agrees to engage the Contractor and Contractor agrees to provide the services and advice as 
hereinafter set forth.

2.  Scope of Services.
Client agrees to employ the Contractor and Contractor agrees to provide the services as set forth in 
the Scope of Services which is attached hereto, marked as Appendix “A”.  

3.  Terms of Contract. 
The term of the contract shall be for a period of one (1) year, commencing on January 1, 2016 and 
may either terminate on December 31, 2016 or be renewed upon mutual agreement of both parties 
prior to the aforementioned termination date. 

4.  Compensation.
For the period beginning on January 1, 2016, client agrees to pay to the Contractor compensation 
for services set forth herein, the sum of $10,000 annually commencing on the 1st day of January, 
2016.  Contractor shall not be entitled to reimbursement for expenses and agrees to pay all 
expenses incurred in the service to Client from the agreed upon fees.  Client shall be billed 
monthly. 

5.  Registered Lobbyist.
The Contractor shall at all times be registered as a lobbyist for Client during the time under 
contract pursuant to Nebraska law. The Contractor shall file in a timely manner all forms and 
reports required by law to be filed with the Nebraska Accountability and Disclosure Commission.

6.  Personal Performance.  
The Contractor agrees to personally perform the services set forth in this agreement.

7.  Support Services.
When deemed necessary by Contractor and its representatives, the Client shall make its staff 
and/or members available to Contractor to provide testimony and information needed to further 
Client’s purposes.  

8.  Interest of Contractor.
Contractor covenants that he presently has no interests and shall not acquire any direct interest that 
would conflict in any manner or degree with performance of services required under this contract.  
Contractor will notify the Client of Contractor’s intent to represent Clients relevant to the fields of 



interest to Client.  This said notification should allow the Client and Contractor to determine 
potential conflicts. Principal recognizes that Contractor is engaged in the business of lobbying for 
a number of Clients.  From time to time an issue of legislative concern may affect more than one 
of Contractor’s Clients.  Client and Contractor further recognize that the legislative interests of 
Client and the other Clients of Contractor may not always be compatible.  Any conflict of interest 
which arises with respect to any legislative issue will be brought to the attention of all affected 
Clients by the Contractor and will be resolved in the following manner:  1) An attempt will be 
made to resolve or compromise the conflict between Clients; 2) If a Client elects to withdraw the 
conflicting issue from its legislative program, the conflict of interest will be considered resolved; 
3) If a conflict is not resolved by a Client’s withdrawal of the issue or mutual compromise of the 
conflicting points of view, Contractor shall continue to represent, on the conflicting issue, only the 
legislative interests of the Client which has had the Contractor for the longest period of time.  In 
this circumstance, Client agrees that it will not object in any manner to this continued 
representation.

9.  Findings and Reports Confidential.
Any reports, information, data, statistical forms, procedures, systems, studies, and any other 
communications or form of knowledge given to or prepared or assembled by Contractor under this 
contract with Client requests to be kept as confidential shall not be made available to any 
individual or organization by the Contractor without the prior written approval of Client.

10.  Direction of the Contractor.
Contractor shall not engage on any issue unless all six organizations noted as the Client above and 
signatories to this agreement actively direct Contractor to do so.

11.  Termination.
This Agreement may be terminated before the end of the Term or any subsequent term upon mutual 
written agreement of the parties; by the Client if Client determines that there is “cause” for 
termination; or by the Contractor.  If either party chooses to terminate this Agreement by any method 
other than by mutual written agreement, the party seeking to terminate must provide thirty (30) days 
written notice to the other party.  For the purpose of this Agreement, “cause” shall include, without 
limitation, the Contractor's failure, refusal or neglect to perform any duty required hereunder, 
negligence or alleged criminal misconduct.

Executed by Contractor this _____ day of __________, 2016

By:_______________________
Gordon E. Kissel

By: _______________________
Joseph D. Kohout

Executed by the Metropolitan Area Planning Agency this _____ day of __________, 2016

By:_______________________
Gregory Youell
Executive Director



APPENDIX A

Legislative Scope of Services

Read and Review all Legislation
Identify bills and amendments of importance
Monitor Hearings
Prepare Testimony
Organize Public Hearing Testimony for clients
Maintain Contacts with Senators and Staffs
Work with Committee Staffs and Legislative Staff
Work individually with Senators on Committees of importance
Discuss issues with all Senators
Coordinate strategy with Senators, staffs and other lobbyists
Sponsor and attend fundraisers
Sponsor and attend Legislative Events
Work with Executive Branch and State personnel
Maintain daily records of legislative action
Alert clients when action of membership is required
Client communication
Maintain legislative files for clients
Prepare Legislative Newsletters as needed
Prepare Updates to clients as needed
Prepare end of Session Report as requested
Assess and Communicate Legislative Impacts
Monitor Interim Study Resolutions
Attend meetings when needed and requested
Provide access to cellular phone
Return calls promptly
Web page (www.kisseles.com) for updates to clients
Administer Political Action Funds
Participate in Senatorial Elections
Screen Candidate Policy Positions
Meet with Senators and Staff during offseason



MAPA CONTRACT COVER PLATE 
(Amendment 1) 

 
 
CONTRACT IDENTIFICATION 
 
 1. Contract Parties:  MAPA and Exis Design Shop   
 
2. Project Number and Title:  16607101401 – American Heroes Park, Concept Design 
   
3. Effective Date: October 1, 2015 
 
4. Completion Date: February 29, 2016 
 

CONTRACT PARTIES 
 
5.  Consultant Name and Address: Exis Design Shop 

1105 Howard Street 
Ste 102 
Omaha, NE  68102 

 
6. The Planning Agency: The Omaha-Council Bluffs Metropolitan Area Planning Agency 

2222 Cuming Street 
Omaha, Nebraska, 68102 

ACCOUNTING DATA 
 
7. Contract - For an amount not to exceed $ 9,000 
 
DATES OF SIGNING AND MAPA BOARD APPROVAL 
 
 8. Date of MAPA Board Approval - 
 
 9. Date of Consultant Approval -  
 
 
   

 

 

 

 

 

 

 

 

 

 

 
 
 
 
 
 
 
  



AMENDMENT TO THE AGREEMENT BETWEEN 
THE OMAHA-COUNCIL BLUFFS METROPOLITAN AREA PLANNING AGENCY 

AND 
EXIS Design Shop 

 
This amendatory agreement made and entered into as of this thirty-first day of December, 2015 by and 
between Exis Design Shop, 1105 Howard Street, Suite 102, Omaha, NE  68102 (herein called 
"Consultant") and the Omaha-Council Bluffs Metropolitan Area Planning Agency, 2222 Cuming Street, 
Omaha, Nebraska 68102 (herein called the “Planning Agency”),  
 
WITNESSETH: 
 
WHEREAS, the Planning Agency and the Consultant entered into an agreement dated October 1, 2015 
and, 
 
WHEREAS, the parties to that Amendment now desire to amend the completion date as on the Contract 
Cover Plate of said Agreement and the Time of Performance paragraph on page 2 of said Agreement. 
 

  WHEREAS, the parties hereto do mutually agree as follows: 
 
THAT, the Completion Date, on the Contract Cover plate of said Agreement dated October 1, 2015 be 
and is hereby amended to read as follows: 
 
“Completion Date: February 29, 2016” 
 
AND THAT, the Time of Performance paragraph on page 2 of said Agreement dated October 1, 2015 
be and is hereby amended to read as follows: 

 
“4.  Time of Performance.  The services of the Consultant are to commence October 1, 2015 and end 
February 29, 2016.” 
 
The parties hereto further agree that except as herein expressly provided the Agreement entered into by 
the parties on October 1, 2015 shall be unchanged and remain in full force and effect. 
 
IN WITNESS WHEREOF the Planning Agency and the Consultant have executed this Contract as of 
the date first above written.       
 

EXIS DESIGN SHOP 
 
 
Attest: ___________________Date__________ By _____________________Date:  __________ 
             
 
 ________________________________________ 
 Title 
 
 

OMAHA-COUNCIL BLUFFS METROPOLITAN  
AREA PLANNING AGENCY 

 
 
Attest: ___________________Date___________By ______________________Date:  _________ 
                                                                                 Executive Director 
 



















 MAPA CONTRACT COVER PLATE 
 
 
 
CONTRACT IDENTIFICATION 
 

1. Contract Parties:  MAPA/Lovgren Marketing Group 
 

2. Project Number and Title:  16014500201 – Air Quality Awareness Campaign – FY16 
 

3. Effective Date:  February 1, 2016 
 

4. Completion Date: January 31, 2017 
 
CONTRACT PARTIES 
 

5. Contractor Name and Address 
 

Omaha-Council Bluffs Metropolitan Area Planning Agency 
2222 Cuming Street 
Omaha NE  68102-4328 
 

6. Consultant Name and Address 
 

Lovgren Marketing Group 
809 N 96the Street, Suite 2 
Omaha, NE 68114 

 
 
ACCOUNTING DATA 
 

7. Contract - For an amount not to exceed $ 229,270 
 

 
DATES OF SIGNING AND MAPA BOARD APPROVAL 
 

8. Date of Legal Review: 
 
9. Date of MAPA Finance Committee Approval: 

 
10. Date of Approval by Consultant: 
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 AGREEMENT 
 
 

THIS CONTRACT, effective this first day of February, 2016 by and between Lovgren Marketing Group, 
809 N 96th Street, Suite 2, Omaha, NE 68114 (herein called  "Consultant") and the Omaha-Council Bluffs 
Metropolitan Area Planning Agency, 2222 Cuming Street, Omaha, Nebraska 68102 (herein called the 
"Planning Agency"), 
 

WITNESSETH THAT: 
 

WHEREAS, the Planning Agency desires to engage Consultant to render certain technical and 
professional services hereafter described by the Planning Agency in Attachment A. 
 

NOW, THEREFORE, the parties hereto do mutually agree as follows: 
 

1.  Employment of Consultant   The Planning Agency hereby agrees to engage the Consultant and the 
Consultant hereby agrees to perform services herein set forth. 
 

2.  Scope of Services  The Consultant shall do, perform and carry out in a satisfactory and proper 
manner, all of the services as stated.  Said services shall include, but not be limited to the following: 
 

A. Objective.  The objective of this agreement is to assist in media design and purchasing as well 
as project management for the “Little Steps Big Impact” Air Quality Awareness Campaign for 
the MAPA region. 

 
B. Work Activity.  The Consultant will provide and perform the necessary services as proposed in 

Exhibit A.     

 
C. Anticipated Results.  The Consultant will increase public awareness of air quality issues 

through well-designed media products and strategic media placement, evaluate campaign 
success through an end of campaign survey and improve air quality through increased 
education and awareness. 

 
D.  Coordination and Progress Report.  The Consultant shall provide with its billings, no less than 

quarterly, a summary of hours by classification of employee and task.  As well as a narrative 
of work performed by task, work to be completed in the next billing cycle and any potential 
issues causing the project to either not meet the financial budget or time schedule.  

 
E. Delivery Schedule.  Requested deliverables shall be provided to the Planning Agency as 

directed by MAPA’s project manager.  A final report shall be delivered by the Consultant within 
fifteen (15) days after the completion of all work covered under this Agreement. 

 
3.   Personnel.  The Consultant shall furnish the necessary personnel, materials and services, 

equipment and transportation and otherwise do all things necessary for or incidental to the performance of 
the work set forth in the Scope of Services herein. 
 
   All of the services required hereunder shall be performed by the Consultant or under its supervision 
and all personnel engaged in the work shall be fully qualified and shall be authorized by the Consultant to 
perform such services. 
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None of the work or services covered by this Contract shall be subcontracted by the Consultant 
without prior written approval by the Planning Agency. 

 
4.  Time of Performance.  The services of the Consultant are to commence February 1, 2016 and end 

no later than January 31, 2017. 
 

5.  Compensation  The Planning Agency agrees to compensate the Consultant according to the 
Attachment A.  The total charge to the Planning Agency for salaries and expenses shall not exceed 
$299,270 (two hundred ninety-nine thousand two hundred seventy dollars).  Compensation under this 
agreement shall be segmented by task order based on availability of funding.  MAPA will approve task 
orders and budgets for task orders in writing.   The Consultant will not be authorized to exceed the spending 
authority in the task orders. 

 
Payments for work under this agreement will be made based on actual costs up to a Maximum-Not-To-

Exceed amount identified in the preceding paragraph.  Actual costs include direct labor costs, direct non-
labor costs, and overhead costs. 

 
A.  Direct Labor Costs are the earnings that individuals receive for the time they are working directly 

on the project. 
 

a. Hourly Rates:  The Consultant may charge the hourly negotiated rate by employee 
classification as included in Exhibit B. 

 
b. Time Reports:  The hours charged to the project must be supported by adequate time 

distribution records that clearly indicate the distribution of hours to all projects/activities on 
a daily basis for the entire pay period.  Time reports must provide a clear identifying link to 
the projects:  such as project description, project number, pertinent work phase, dates of 
service, and the individual’s name and position.  There must be an adequate system of 
internal controls in place to ensure that time charges are correct and have the appropriate 
supervisory approval.  

 
B. Direct Non-Labor Costs:  These costs include all necessary, actual, and allowable costs related to 

completing the work under the agreement, including but not limited to:  meals, lodging, mileage, 
subject to the limitations outlined below; communication costs; reproduction and printing costs; 
special equipment and materials required for the project; special insurance premiums if required 
solely for this agreement; and such other allowable items.  Meal and lodging expenses shall not 
exceed IRS published per diem rates for the region.  Alcoholic beverages are not considered to be 
an allowable expense and are not reimbursable. 

 
A non-labor cost charged as a direct cost cannot be included in the Consultant’s overhead rate.  If 
for reasons of practicality, the consultant is treating a direct non-labor cost category, in its entirety, 
as an overhead cost, then costs from that category are not eligible to be billed to this project as a 
direct expense. 
 
Consultant shall submit to the Planning Agency an invoice or billing itemizing all direct non-labor 
costs claimed for work under this agreement, and all supporting receipts or invoices.   

 
6.  Method of Payment.   The Consultant may request partial payment for services performed under 

this Contract on a monthly schedule, starting at least 30 days after contract effective date.  Such requests 
shall be based on the percentage of work completed to date of such requests.  Final payment of services 
under this contract shall be made by the Planning Agency within sixty (60) days following satisfactory 
completion of the Consultant's obligations under this Contract. 
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If Nebraska Department of Roads (NDOR) notifies MAPA that a cost item paid to the Consultant under this 
Agreement is not eligible for funding by Federal Highway Administration (FHWA), then the Consultant shall 
reimburse to MAPA the amount of the ineligible cost item. 
 

7. Records and Audits.   The Consultant shall maintain accounts and records, including personnel, 
property and financial records, adequate to identify and account for all costs pertaining to the Contract and 
such other records as may be deemed necessary by the Planning Agency to assure proper accounting for 
all project funds, both federal and non-federal shares.  These records will be made available for audit 
purposes to the Planning Agency, any representative of the FHWA, the Inspector General, the Government 
Accounting Office, the State Auditor's Office, the Nebraska Department of Roads, or any authorized 
representative, and shall be retained for three years after the expiration of this Contract unless permission 
to destroy them is granted by the Planning Agency. 
  

8.  Civil Rights Provisions. 
 

A. Discrimination in Employment  - The Consultant shall not discriminate against any qualified 
employee or applicant for employment because of race, color, religion, sex, national origin, age, or 
disability.  The Consultant shall take affirmative action to ensure that applicants are employed and 
that employees are treated without regard to their race, color, religion, sex, national origin, age or 
disability.  Such action shall include but may not be limited to the following:  employment, upgrading, 
demotion or transfers, recruitment or recruitment advertising; layoff or termination; rates of pay or 
other forms of compensation; and selection for training, including an apprenticeship. The 
Consultant agrees to post notices setting forth the provisions of the nondiscrimination clause in 
conspicuous places so as to be available to employees. 

 
B. Considerations for Employment - The Consultant shall, in all solicitations or advertisements for 

employees placed by or on behalf of the Grantee, state that all qualified applicants will receive 
consideration for employment without regard to race, color, religion, sex, national origin, age, or 
disability.   

 
Solicitation and Advertisement - The Consultant shall list all suitable employment openings with the 
State Employment Service local offices.  

 
C. Civil Rights Compliance in Employment - The Consultant shall comply with all relevant provisions 

of the Federal Executive Order 11246, as amended by Federal Executive Order 11375, Title VII of 
the U.S. Civil Rights Act of 1964, as amended, the Fair Labor Standards Act (29 USC Section 201 
et. seq.), Section 504 of the Vocational Rehabilitation Act of 1973, the Age Discrimination in 
Employment Act of 1967, as amended, and the Vietnam Veterans Readjustment Act of 1974.  The 
CONSULTANT will furnish all information and reports requested by the State of Nebraska or 
required by or pursuant to the rules and regulations thereof and will permit access to payroll and 
employment records by the State of Nebraska to investigate compliance with these rules and 
regulations. 

 
D. Program Nondiscrimination  - The Consultant shall conform with requirements of Title VI of the Civil 

Rights Act of 1964 (42 USC 2000d et seq.) and DHUD regulations issued pursuant thereto 
contained in 24 CFR Part 1.  No person in the United States shall on the ground of race, color, 
national origin, or sex be excluded from participation in, be denied the benefits of, or be subjected 
to discrimination under any program or activity funded in whole or in part with funds made available 
through this contract. Any prohibition against discrimination on the basis of age under the Age 
Discrimination Act of 1975 (42 USC 6101 et. seq.) or with respect to an otherwise qualified disabled 
individual as provided in Section 504 of the Vocational Rehabilitation Act of 1973, (29 USC Section 
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794) shall also apply to any such program or activity. 
 

E. Fair Housing - The Consultant  (if applicable) shall comply with Title VIII of the Civil Rights Act of 
1968 (42 USC 3601 et seq.), generally known as the Fair Housing Act, and with DHUD regulations 
found at 24 CFR Part 107, issued in compliance with Federal Executive Order 11063, as amended 
by Federal Executive Order 12259.  The UNP-IS&T shall also comply with Section 109, Title I of 
the Housing and Community Development Act of 1974, as amended. 

 
F. Training and Employment -  The Consultant shall comply with provisions for training, employment, 

and contracting in accordance with Section 3 of the Housing and Urban Development Act of 1968 
(12 USC 1701u). 

 
G. Noncompliance with the Civil Rights Laws - In the event of the Consultant's noncompliance with 

the nondiscrimination clauses of this contract or with any of the aforesaid rules, regulations, or 
requests, this contract may be canceled, terminated, or suspended either wholly or in part.  In 
addition, the State of Nebraska may take further action, imposing other sanctions and invoking 
additional remedies as provided.  

 
9.  Termination of Contract for Cause.  If, through any cause, the Consultant shall fail to fulfill in a timely 

and proper manner its obligations under this Contract, or if the Planning Agency shall violate any of the 
covenants, agreements, or stipulations of this Contract, the City shall thereupon have the right to terminate 
this Contract by giving written notice to the Planning Agency of such termination and specifying the effective 
date thereof, at least five (5) working days before the effective date of such termination.  In that event, the 
Planning Agency shall be compensated for work performed and expenses incurred to date in accordance 
with the schedule set forth in paragraph 6. 
 

10.  Changes.  The Planning Agency may, from time to time, require changes in the scope of the 
services of the Consultant to be performed hereunder.  Such changes, including any increase or decrease 
in the amount of the Consultant's compensation, which are mutually agreed upon by and between the 
Planning Agency and the Consultant, shall be incorporated in written amendments to this Contract. 
 

11.  Interest of Members of the Consultant and Others.   No employee of the Consultant and no 
members of its governing body, and no other public official of the governing body of the locality in which 
the Project is situated or being carried out who exercises any functions or responsibilities in the review or 
approval of the undertaking or carrying out of this Project, shall participate in any decision relating to this 
Contract which affects his personal interest or have any personal or pecuniary interest, direct or indirect, in 
this Contract or the proceeds thereof. 
 

12.  Interest of the Planning Agency.   The Planning Agency covenants that it presently has no interest 
and shall not acquire any interest, direct or indirect, which would conflict in any manner or degree with the 
performance of services required to be performed under this Contract. The Planning Agency further 
covenants that in the performance of this Contract no person having any such interest shall be employed. 
 

13.  The Consultant hereby agrees to comply with all federal, state and local laws, rules and ordinances 
applicable to the work and to this Agreement. 

 
14.  Prohibited Use of Funds.  For performance of Services under the terms of this agreement, the 

Consultant will be paid as authorized for each specific Task Order, subject to the terms of this agreement 
and all requirements and limitations of the Federal cost principles contained in the Federal Acquisition 
Regulation (48 CFR 31). 

 
15.  This Agreement shall be binding on successors and assigns of either party. 
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16. The Consultant warrants that it has not employed or retained any company, or persons, other than 

a bona fide employee working solely for the Consultant to solicit or secure this Contract, and that it has not 
paid or agreed to pay any company or person, other than bona fide employees working solely for the 
Consultant, any fee, commission, percentage, brokerage fee, gifts or any other consideration, contingent 
upon or resulting from the award or making of this Contract. For breach or violation of this warranty the 
Planning Agency shall have the right to annul this Contract without liability. 
 

17. Equal Employment Opportunity.  During the performance of this contract, the Consultant agrees as 
follows:   
 

(A) The Consultant will not discriminate against any employee or applicant for employment because of 
race, color, religion, sex, or national origin.  The Consultant will take affirmative action to ensure that 
applicants are employed, and that employees are treated during employment, without regard to their 
race, color, religion, sex, or national origin.  Such action shall include, but not be limited to the following:  
employment, upgrading, demotion, or transfer; recruitment or recruitment advertising; layoff or 
termination; rates of pay or other forms of compensation; and selection for training, including 
apprenticeship.  The Consultant agrees to post in conspicuous places, available to employees and 
applicants for employment, notices to be provided by the contracting officer setting forth the provisions 
of this nondiscrimination clause. 

 
(B) The Consultant will, in all solicitations or advertisements for employees placed by or on behalf of 
the Consultant, state that all qualified applicants will receive consideration for employment without 
regard to race, color, religion, sex, or national origin. 

 
  (C) The Consultant will send to each labor union or representative of workers with which he has a 

collective bargaining agreement or other contract or understanding, a notice, to be provided by the 
agency contracting officer, advising the labor union or workers' representative of the Consultant's 
commitments under Section 202 of the Executive Order No. 11246 of September 24, 1965, and shall 
post copies of the notice in conspicuous places available to employees and applicants for employment. 

 
  (D) The Consultant will comply with all provisions of Executive Order No. 11246 of September 24, 

1965, and of the rules, regulations, and relevant orders of the Secretary of Labor. 
 
  (E) The Consultant will furnish all information and reports required by Executive Order No. 11246 of 

September 24, 1965, and by the rules, regulations, and order of the Secretary of Labor, or pursuant 
thereto, and will permit access to his books, records, and accounts by the contracting agency and the 
Secretary of Labor for purposes of investigation to ascertain compliance with such rules, regulations, 
and orders. 

 
  (F) In the event of the Consultant's non-compliance with the nondiscrimination clause of this contract 

or with any of such rules, regulations, or orders, this contract may be canceled, terminated or suspended 
in whole or in part and the Consultant may be declared ineligible for further Government contracts in 
accordance with procedures authorized in Executive Order No. 11246 of September 24, 1965, and such 
other sanctions may be imposed and remedies invoked as provided in Executive Order No. 11246 of 
September 24, 1965, or by rule, regulation, or order of the Secretary of Labor, or as otherwise provided 
by law. 

 
(G) The Consultant will include the provisions of Paragraphs (A) through (G) in every subcontract or 
purchase order unless exempted by rules, regulations, or orders of the Secretary of Labor issued 
pursuant to Section 204 of Executive Order No. 11246 of September 24, 1965, so that such provisions 
will be binding upon each subcontractor or vendor.  The Consultant will take such action with respect 
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to any subcontract or purchase order as the contracting agency may direct as a means of enforcing 
such provisions including sanctions for noncompliance:  Provided, however, that in the event the 
Consultant becomes involved in, or is threatened with, litigation with a subcontractor or vendor as a 
result of such direction by the contracting agency, the Consultant may request the United States to 
enter into such litigation to protect the interests of the United States. 
 
18. Copeland “Anti-Kickback” Act (18 U.S.C. 874 and 40 U.S.C. 276c)—The  Consultant or 

subcontractor shall be prohibited from inducing, by any means, any person employed in the construction, 
completion, or repair of public work, to give up any part of the compensation to which he is otherwise 
entitled. The recipient shall report all suspected or reported violations to the Federal awarding agency. 

 
19.  Davis-Bacon Act, as amended (40 U.S.C. 276a to a-7)—The Consultant and subcontractors shall 

be required to pay wages to laborers and mechanics at a rate not less than the minimum wages specified 
in a wage determination made by the Secretary of Labor. In addition, contractors shall be required to pay 
wages not less than once a week. The recipient shall place a copy of the current prevailing wage 
determination issued by the Department of Labor in each solicitation and the award of a contract shall be 
conditioned upon the acceptance of the wage determination. The recipient shall report all suspected or 
reported violations to the Federal awarding agency. 

 
20. Contract Work Hours and Safety Standards Act (40 U.S.C. 327-333)—The Consultant and 

subcontractors shall be required to compute the wages of every mechanic and laborer on the basis of a 
standard work week of 40 hours. Work in excess of the standard work week is permissible provided that 
the worker is compensated at a rate of not less than 11/2 times the basic rate of pay for all hours worked in 
excess of 40 hours in the work week. Section 107 of the Act is applicable to construction work and provides 
that no laborer or mechanic shall be required to work in surroundings or under working conditions which 
are unsanitary, hazardous or dangerous. These requirements do not apply to the purchases of supplies or 
materials or articles ordinarily available on the open market, or contracts for transportation or transmission 
of intelligence. 

 
21. Rights to Inventions Made Under a Contract or Agreement—Any performance of experimental, 

developmental, or research work shall provide for the rights of the Federal Government and the recipient 
in any resulting invention in accordance with 37 CFR part 401, “Rights to Inventions Made by Nonprofit 
Organizations and Small Business Firms Under Government Grants, Contracts and Cooperative 
Agreements,” and any implementing regulations issued by the awarding agency. 

 
22. Debarment and Suspension (E.O.s 12549 and 12689)—The Consultant and all subcontractors 

assert the organization or individuals are not listed on the government-wide Excluded Parties List System, 
in accordance with the OMB guidelines at 2 CFR part 180 that implement E.O.s 12549 (3 CFR, 1986 Comp., 
p. 189) and 12689 (3 CFR, 1989 Comp., p. 235), “Debarment and Suspension.” The Excluded Parties List 
System contains the names of parties debarred, suspended, or otherwise excluded by agencies, as well as 
parties declared ineligible under statutory or regulatory authority other than E.O. 12549.[69 FR 26281, May 
11, 2004, as amended at 70 FR 51879, Aug. 31, 2005] 

 
23.  Hold Harmless.  The Consultant agrees to and shall indemnify, save and hold harmless the 

Planning Agency, its members, officers, employees, and agents, from all claims and liability of whatsoever 
kind or character due to or arising out of the acts and conduct of the Consultant, its officers, agents, 
employees, subcontractors, and others acting for or under the direction of the Consultant doing the work 
herein contracted for, or by or in consequence of any negligence in the performance of this Agreement, or 
by or on account of any omission in the performance of this Agreement, and also from all claims of damage 
for infringement of any patent in fulfilling this Agreement.  The Consultant will procure and maintain 
adequate public liability and property damage insurance to protect the Planning Agency, its members, 
officers, employees, and agents, and will, upon request of the Planning Agency, furnish proof of compliance 
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with this requirement. 
 

24.  Entire Agreement.  This Agreement contains the entire agreement of the Parties.  The provisions 
of this Agreement may not be explained, supplemented, or qualified through evidence of trade usage or 
prior course of dealings.  No representations were made or relied upon by either Party other than those that 
are expressly set forth herein.  No agent, employee or other representative of either Party is empowered to 
alter any of the terms hereof except as provided herein. 
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IN WITNESS WHEREOF, the Planning Agency and the CONSULTANT have executed this Contract as of 
the date first above written. 
 

LOVGREN MARKETING GROUP, INC. 
 
 
 
Attest           By                   

 
 
 

Print Name and Title      
 
 
                          OMAHA-COUNCIL BLUFFS METROPOLITAN  

       AREA PLANNING AGENCY 
 
 
Attest                                      By                         

       Chairman, Board of Directors      
 
 
Approved as to Legal Form 
 
Date:         
 
 
 
Signed        
            MAPA Legal Counsel 
 
   



 
 

General Scope of Work 

2016 Summer CMAQ Air Quality Improvement Campaign 

Version 2 for March 2016-February 2017 

 

Task 1 – Project Management 
 

Objective:  To plan, develop and coordinate the Little Steps. Big Impact. project’s implementation 

between the Lovgren Marketing Group (LMG) team, Metro Area Planning Agency (MAPA) and the 

campaign’s partner organizations (together known as the LSBI Campaign Team) through regularly 

planned meetings, collaboration and communications 

Deliverables:  Project strategic plan, execution plan, timeline, creative services, media buy, social media 

strategy and engagement, website development, campaign monitoring, news media planning and 

coordination, monthly progress reports, coordination meetings as necessary, meeting minutes and 

other communications determined by the year-long campaign plan. 

 

Project Management and Administration 

1.1   Project execution plan.   Work with the LSBI Campaign Team to establish target goals, develop 

strategies and tactics to meet those goals.  Develop an overall campaign plan which utilizes survey 

results, graphic design, creative approach, media buy, social media, the website and public 

relations efforts provided to the LSBI Campaign Team for discussion and approval. Provide a plan 

which expands the reach of the campaign across a 12-month period. 

 

1.2   Media buy. Develop a robust media plan across both traditional and digital platforms including 

negotiated value added elements to extend the reach of the plan and associated promotions along 

with a timeline for placements of the plan.  Extend the campaign plan by utilizing additional social 

and digital media options throughout the year. 

 

1.3   Plan monthly or bi-monthly progress meetings with LSBI Campaign Team; develop meeting 

agendas, provide appropriate meeting notes, monitor the campaign’s progress. 

 

Exhibit A
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1.4 Conduct planning meetings with LSBI Campaign Team. Such meetings would include discussion 

and presentation of creative approach; meetings to discuss messaging prior to news conferences or 

media interviews, preparing materials for presentations. 

 

1.5   Administrative duties.  Assist with plan execution, prepare and distribute invoicing for media buys, 

sub-contractors and all costs associated with the contract. 

 

Task 2 – Air Quality Awareness Survey 

Objective:  To monitor public awareness of air quality issues, measure  the effectiveness of the current 
campaign,  track the attitude of metro-area residents regarding barriers to using alternate forms of 
transportation,  determine incentives, real or perceived, which would increase overall participation, 
determine which messages are most effective in altering public behavior and attitudes toward 
improving air quality in the targeted  market. 
 
Deliverables:  Review and provide estimates for a survey to be conducted in Pottawattamie, Sarpy and 
Douglas counties, determine whether this should be a one-time survey or a tracking survey over the 
course of the complete year, based on our target audience and implemented as either a phone or on-
line survey, provide a sample of the actual survey for the team to review, develop a timeline for 
start/completion of survey, provide an analysis and reporting to include comparisons of respondents, 
executive summary with supporting documents and data. The survey will be competed post-campaign. 
 

2.1 Survey Management and Administration. LMG will provide survey management and administration 

including:     

2.1.1 Collect bids from qualified research firms as a sub-contract; negotiate contract, present to 

MAPA for approval of the selected firm, invoice client for completed and satisfactory work; 

2.1.2 Monitor progress, schedule and facilitate coordination of both the phone and on-line  survey 

design and implementation; 

2.1.3 Present survey questionnaire to MAPA for approval of the questions and the process, and 

share the questionnaire with the coordinating organizations and campaign partners for input;  

2.1.4 Maintain communication with coordinating organizations and campaign partners. 

 

2.2 Survey Development. LMG will prepare, in conjunction with the selected research firm, both an on-

line and phone survey instrument that will meet the objectives defined regarding  the survey 

results: 

2.2.1 Meet with research firms to develop/approve survey instrument; including level of 

information about air quality issues in the Metro area; barriers to alternate modes of 

transportation or reduced vehicle trips. 

 

2.3 Survey Results. LMG will provide, in conjunction with the selected research firm;  

2.3.1 An executive summary,  

2.3.2 Presentation of the survey results, and 

2.3.3 Full detailed cross-tab version of the survey. 
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Task 3 – Graphics, Creative, Production and Web Design 

Objective: Revise and redevelop the creative approach, graphics and visual brand to reflect the new 

broader campaign strategy.  Little Steps. Big Impact. will be implemented across the year-long 

timeframe of the 2016-17 campaign promoting the importance of reducing ozone and improving air 

quality in the Omaha metro-area. The campaign will provide tips on how the public can help by changing 

small routines as well as promoting alternative fuels and forms transportation that would improve air 

quality such as bicycle riding, carpooling, riding the bus and walking.   

Deliverables:  Graphic design concepts; broadcast, print and digital ads, web redesign and content 

updates, copywriting and production to implement the media campaign, social media strategy and 

content strategies.  MAPA must approve all recommended deliverables prior to purchase or 

implementation. 

3.1 Graphic design. LMG will use the existing Little Steps. Big Impact. concept as the foundation for the 

fresh look. A final design will be developed and presented to the LSBI Campaign Team based on 

their input, and the campaign’s goals. 

 

3.2   Creative and Production. LMG will redesign the creative concept previously used with Little Steps. 

Big Impact. focusing on air quality and incorporating the messaging of alternative fuels and 

everyday changes people can make to improve health and quality of life.  This includes complete 

creative elements for print, outdoor, broadcast, digital and social media platforms. 

 

3.3 Web design. LMG will redesign the Little Steps. Big Impact. website highlighting key elements  of 

the new program developed. We will link with key partners including the Commuter Challenge, 

Bicycle Challenge, Douglas County Health, partner organizations and other organizations with like-

minded goals.   

 

3.4  Web content. LMG will update content to the website throughout the campaign which could 

include links to pertinent data, blogs or social media links, news stories regarding the campaign, 

links to LSBI partners and maximizing connectivity to relevant sites and information.  

 

3.5 Social and Digital.  Along with our sub-contractor, Redstone, we will implement effective, new, 

social media content and graphics to extend our reach.  

 

 

Task 4 – Media Planning and Placement 

Objective: To develop a multi-media campaign designed to build awareness of the CMAQ message 

during the summer of 2016 through the purchase of paid media, reaching 75% of targeted adults age 

25-55 in the Omaha Metro Area.  In addition, the campaign would leverage the purchased media to gain 

value added positions on air, on-line and to develop promotional opportunities with the media. This 
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plan would be developed to have components incorporated through the 12-month period. MAPA must 

approve the multi-media campaign prior to placement or implementation. 

Deliverables:  A strategic media buy incorporating traditional mass media, social media and web.  

4.1 Media buying. LMG is responsible for building awareness of the CMAQ message through the 

strategic purchase of broadcast television, radio, print, outdoor, digital and social media sites, or any 

combination of platforms within the available budget.   

4.1.1 Research the rates and ranking necessary to make buying decisions; 

4.1.2 Negotiate rates along with value added and pro bono extensions to be reviewed and approved 

by MAPA prior to purchase; 

4.1.3 Provide a recommended schedule of spots/insertions with costs for the campaign; 

4.1.4 Develop insertion orders for each medium selected and provide to the outlets selected. 

4.2 Social/Digital Placement.  With our expert sub-contractor, we will develop placements appropriate 

for the situation, increase the duration of the campaign across 12-months and make it available for 

the approval process and implement the plan 

4.3 Insertions/Traffic.  LMG will provide each media appropriately formatted content for air/placement;  

 

4.4 Monitoring.  LMG will provide  oversight to: 

4.4.1 Monitor the placements to assure correct scheduling and billing;  

4.4.2 Coordinate invoicing and payment of placements;  

4.4.3 Provide to the LSBI Campaign Team a detailed billing summary of campaign budget and the 

value added placements provided by media. 

 

Task 5 – Public Relations 

Objective:  To educate Metro-area residents about the Little Steps. Big Impact. campaign, to build 

overall awareness of declining air quality, and to provide steps individuals can take to improve air quality 

in the metro-area as well as options for reducing vehicle trips on a regular basis.  

Deliverables:  Develop consistent messaging regarding the program to be communicated through LSBI 

Campaign Team and public spokespersons; provide the media with information about the program in 

the development of broad-based television, radio and print stories; develop social media content; 

provide quantitative accounting from third party source on reach and impact of media relations’ efforts. 

5.1 Consistent messaging. Develop consistent messaging points to be provided to the LSBI Campaign 

Team and identified spokespersons for the program. Using the results of the survey, target 

objectives, and partner feedback determine the messages that most resonate with the stakeholders 

and the general population. 

 

 

Exhibit A

5



5.2 Media relations.  LMG will implement media relations across the extended period as follows: 

5.2.1 Plan key media briefings to educate media and news management on the objectives of the 

campaign; 

5.2.2 Initiate media opportunities – write news releases, organize news conferences, seek out 

media opportunities; 

5.2.3 Provide on-going background information to news media about the campaign; provide story 

ideas, interesting interviews and other opportunities for story development. 

 

5.3 Editorials.  Solicit positive opinion pieces to support the campaign in area newspapers and on 

broadcast media. 

 

5.4 Engage social media.  Utilize the established Twitter and Facebook accounts to extend the campaign 

timeframe. 

5.4.1 Coordinate with other like-minded individuals to expand the social media reach; 

5.4.2 Develop and implement a plan for populating social media sites.  Increase the activity level 

and improve content for Twitter and Facebook. 

 Facebook: 

    Increase the total number of page likes by 60% 

    Increase the total page user engagement by 75% 

             Increase the total reach by 200% 

 Twitter: 

    Increase the total number of followers by 30% 

             Increase the total feed user engagement by 55% 

             Increase the total impressions by 50% 

 

5.5 Develop community partners.  Expand our reach through community involvement activities.   

5.5.1 Coordinate with all local radio and television meteorologists and traffic reporters to be more 

aware of the campaign and to assist in the dissemination of information about the high ozone 

alert days; health risk levels; or other thought-provoking information; 

5.5.2 Contact a minimum of 25 corporations/businesses and develop connections to those  

corporations/businesses that have reason for employees to take advantage of carpooling or 

bus transportation or businesses that could benefit from partnering with this campaign. 

5.5.3 Utilize our partnership with the cities to promote the campaign in public places such as 12  

Omaha City parking garages, 12 Omaha public libraries and four additional libraries systems in 

the targeted Counties, public building lobbies of at least six cities and suburban communities 

in the targeted Counties.   

5.5.4 Expand coordination with County health officials and health departments in four major 

surrounding counties to help emphasize the health benefits of improved air quality. 

 

5.6 Develop print, audio or visual materials as needed for meetings, briefings, presentations and other 

activities as determined by the project execution plan.  
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Project Name:  

Project Number:  

Control Number:  

Location (City, County):  

Firm Name:  

Consultant Project Manager:  

Phone/Email:  

LPA Responsible Charge:  

Phone/Email:  

NDOR Project Coordinator:  

Phone/Email:  

Date:  

Personnel Classification

$190.00 $50,730.00

$85.00 $9,010.00

$145.00 $29,000.00

$145.00 $15,950.00

  

TOTALS $104,690.00

Amount

Survey Subconsultant $12,000.00

Printing Collateral, Production-Radio, TV, Bus Tails, Outdoor, Website $30,000.00

Media: Print Ads, Radio Spots, Television, Outdoor, On-Line, Social Media $95,000.00

 

 

 

TOTALS $137,000.00

Total Project Costs: Amount

Direct Labor Costs $104,690.00

Overhead @ 55.00% $57,579.50

Total Labor Costs $162,269.50

Fee for Profit Rate @

Direct Expenses $137,000.00

PROJECT COST $299,269.50

Direct Expenses:

Creative/Production/Copywriter/Social Media Development Manager(s) 200

683

110

 

GraphicsManager

 

Amount

267

106Project Administration

Project Manager

Hours
Direct Labor Costs:

Rate

Media Marketing Outreach

XXXXXXXX

XXXXXXXX

Summer CMAQ Reduced Fare Campaign

 

Lovgren Marketing Group

 

Project Cost

Linda Lovgren

Omaha-Council Bluffs, Douglas Co

402-397-7158   lovgren@lovgren.com

March 2016 - February 2017

 

 

Consultant's Independent Cost Estimate for CE Services

Project Cost Exhibit _B



Project Name:  

Project Number:  

Control Number:  

Location (City, County):  

Firm Name:  

Consultant Project Manager:  

Phone/Email:  

LPA Responsible Charge:  

Phone/Email:  

NDOR Project Coordinator:  

Phone/Email:  

Date:  

Overhead Fee for Profit

55.00%

104 $17,030.00 $9,366.50  $26,396.50

22 $4,180.00 $2,299.00  $6,479.00

248 $35,960.00 $19,778.00  $55,738.00

118 $13,345.00 $7,339.75  $20,684.75

191 $34,175.00 $18,796.25  $52,971.25

    $137,000.00

  

683 $104,690.00 $57,579.50 $299,269.50

Direct Expenses

TOTAL

Media Marketing Outreach

 

402-397-7158   lovgren@lovgren.com

Cost by Task

XXXXXXXX

4. Media Planning & Placement

Lovgren Marketing Group

Omaha-Council Bluffs, Douglas Co

Summer CMAQ Reduced Fare Campaign

Linda Lovgren

5. Public Relations

3. Graphic & Media Design

For Construction Engineering Services:

XXXXXXXX

1. Project Management & Administration

2. Air Quality Awareness Survey

Tasks

Direct Labor 

Cost

 

March 2016 - February 2017

Total                     

Project Cost

 

 

Total Hours

Consultant's Independent Cost Estimate for CE Services

Cost by Task Exhibit _B



Project Name:  

Project Number:  

Control Number:  

Location (City, County):  

Firm Name:  

Consultant Project Manager:  

Phone/Email:  

LPA Responsible Charge:  

Phone/Email:  

NDOR Project Coordinator:  

Phone/Email:  

Date:  

Code Classification Title

PR $50,730.00

PM  

ENG

DES 

SCC

SCM

INSP 2

INSP 1

ADM $9,010.00

UD1 $29,000.00

UD2 $15,950.00
TOTALS $104,690.00

Overhead Rate*: Fee for Profit Rate*:  

CLASSIFICATIONS**:

PR = Principal SCC = Survey Crew Chief ADM = Administrative

PM = Project Manager SCM = Survey Crew Member UD1 = User Defined 1

ENG = Engineer INSP 2 = Inspector 2 UD2 = User Defined 2

DES = Designer/CADD Technician INSP 1 = Inspector 1

Blended Rates Table

CLASSIFICATION
1  & CERTIFICATIONS % ASSIGNED

2

Principal

100%

Blended Rate: $190.00

Project Manager

 

Blended Rate:  

Engineer

Blended Rate:

Designer/CADD Technician

Blended Rate:

Survey Crew Chief

Blended Rate:

Survey Crew Member

Blended Rate:

Inspector 2

Blended Rate:

Inspector 1

Blended Rate:

Administrative

100%

Blended Rate: $85.00

UD1

100%

Blended Rate: $145.00

UD2

100%

Blended Rate: $145.00
1 

Input actual employee classification as designated by firm. Also enter in any certifications that employee holds.

$145.00

$85.00

STAFFING PLAN

 

APR

Summer CMAQ Reduced Fare Campaign

 

 

 

Lovgren Marketing Group

XXXXXXXX

Project Administration

Survey Crew Member

Inspector 2

 

$190.00

$145.00

$85.00

Media Marketing Outreach

267

 

Labor Costs:

Principal

Staffing Plan

Inspector 1

Omaha-Council Bluffs, Douglas Co

XXXXXXXX

March 2016 - February 2017

 

402-397-7158   lovgren@lovgren.com

Linda Lovgren

Survey Crew Chief

Project Manager

Engineer

Designer/CADD Technician

200

$190.00

 

** For User-Defined Classifications, you will need to edit the Classifications Legend located above.  To enter a new classification, replace "UD1" with its 

abbreviation (ex. GRA) and replace "User Defined 1" with the corresponding title (ex. Graphic Artist). Once the user-definitions are added, they will self-

populate in the Labor Costs Table, as well as the remaining sheets.

Creative/Production/Copy/Social Media Manager(s)

Graphics Manager

SALARY RATE

55.00%

 

106

110
683

$145.00

* Enter firms most recent Audited Overhead Rate, and Fee for Profit Rate calculated from the NDOR Fixed Fee Worksheet (available on the NDOR 

website).

EMPLOYEE NAME

  Lovgren Marketing Group

Principal Manager

2
  Total of "% Assigned" must equal 100% for each personnel classification category. If one person in classification, list them as 100% for "% Assigned". 

Graphics Manager $145.00

Lovgren Marketing Group

Lovgren Marketing Group  & Redstone

Creative/Production/Copy/Social Media Manager(s)

Lovgren Marketing Group

Project Administration

Hours Blended Rate Amount

Consultant's Independent Cost Estimate for CE Services
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Project Name:  

Project Number:  

Control Number:  

Location (City, County):  

Firm Name:  

Consultant Project Manager:  

Phone/Email:  

LPA Responsible Charge:  

Phone/Email:  

NDOR Project Coordinator:  

Phone/Email:  

Date:  

PR PM ENG DES SCC SCM INSP 2 INSP 1 ADM UD1 UD2 Total

1.1 8 6 14

1.2 4 4

1.3 42 42

1.4 24 24

1.5  20 20

78 26 104 

2.1.1 2 2

2.1.2 6 6

2.1.3 4 4

2.1.4 2 2

2.2.1 4 4

2.3.1 1 1

2.3.2 2 2

2.3.3 1 1
22 22 

3.1 40 40

3.2 50  50

3.3 20 20 40

3.4 28 20 48

3.5 40 30 70
138 110 248 

 

4.1.1 4  4

4.1.2 4  4

4.1.3 15  15

4.1.4 8  8

15 15

 

15 15

4.4.1 15 15

4.4.2 12  12

4.4.3 30  30
23 80 15 118

5.   Public Relations

16 16

5.2.1 14  14

5.2.2 14  14

5.2.3 14  14

12 12

5.4.1 15 15

5.4.2 12 12

5.5.1 8  8

5.5.2 40 40

5.5.3 Collaborate with City - post alternate transportation information 6 6

 

5.6.1 20 20 40

144 47 191 

  

  

  

  

  
 

267 106 200 110 683

33.4 13.3 25.0 13.8 85.4

267 106 200 110 683

 

 

Subtotal

 

 

 

 

Subtotal

5.6 Develop Marketing Materials*Print/Audio/Visual

4.2  Social/Digital Placement

Provide detailed billing summary to PMT

Monitor placements for accurate schedules/billing

5.1  Messaging

5.5  Develop community partners

Coordinate with meteorologists/traffic reporters

5.4  Engage Social Media

4.3 Insertions/Traffic

Develop network of corporations/businesses

Initiate media opportunities

Provide on-going background information to media

Coordinate invoicing & payment placement

4.3 Monitoring

Total Hours minus Travel Time

2.2  Survey Development

Meet with research firm to develop/approve survey

2.3  Survey Results

Broadcast Creative & Production

Total Travel Time

Total Days (8 hrs)

Total Hours

Coordinate expansion of social media reach

Full detailed survey results report

Graphic design

3.  Graphic and Media Design

Web design

4.1  Media buying

Web content

Meetings, Briefings, Presentations, Other Activities

Media buy

Monthly progress meetings  

Linda Lovgren

For Construction Engineering Services:

March 2016 - February 2017

 

 

Project execution plan

402-397-7158   lovgren@lovgren.com

Consultant's Estimate of Hours

XXXXXXXX

XXXXXXXX

Summer CMAQ Reduced Fare Campaign

Omaha-Council Bluffs, Douglas Co

Lovgren Marketing Group

Presentation of survey results  

 

Media Marketing Outreach

1.  Project Management

TASKS
PERSONNEL CLASSIFICATIONS**

2.  Air Quality Awareness survey

 

Monitor progress, schedule and facilitate design/implementation

Executive summary

Planning meetings  

Administrative duties

Present survey questionnaire to PMT for input/approval

Maintain communication * Program Team

2.1  Survey Management and Administration

Collect bids from qualified research firms;negotiate contract/invoice

Subtotal

5.3  Editorials

Develop strategic plan for population social media platforms

Research rates necessary to make buying decisions

Negotiate rates along with value added/pro bono extensions

Provide recommended media schedule

Develop insertion orders

Subtotal

Subtotal

Subtotal

5.2  Media relations

Plan key media briefings

Social & Digital

4. Media Coordination and Purchasing

Consultant's Independent Cost Estimate for CE Services

Estimate of Hours
Exhibit B



Project Name:  

Project Number:  

Control Number:  

Location (City, County):  

Firm Name:  

Consultant Project Manager:  

Phone/Email:  

LPA Responsible Charge:  

Phone/Email:  

NDOR Project Coordinator:  

Phone/Email:  

Date:  

Quantity Unit Cost Amount

1 $12,000.00 $12,000.00

$12,000.00

Quantity Unit Cost Amount

$30,000.00

$95,000.00

$125,000.00

Quantity Unit Cost Amount

Quantity Unit Cost Amount

Material Testing: Quantity Unit Cost Amount Quantity Unit Cost Amount

Quantity Unit Cost Amount

$137,000.00

Direct Expenses

Material Testing:

SubtotalSubtotal

Media Marketing Outreach

Lodging/Meals:

Subtotal

Subconsultants:

Survey Subconsultant

XXXXXXXX

Media* Print Ads, Radio Spots, Television, Outdoor,  On-Line, Social Media, 

Printing and Reproduction:

Mileage/Travel:

Subtotal

Summer CMAQ Reduced Fare Campaign

 

 

Printing Collateral, Production-Radio, TV, Bus Tails, Outdoor, Website

March 2016 - February 2017

Omaha-Council Bluffs, Douglas Co

 

 

402-397-7158   lovgren@lovgren.com

 

Linda Lovgren

Lovgren Marketing Group

XXXXXXXX

TOTAL DIRECT EXPENSES

Other Miscellaneous Costs:

Subtotal

 

Subtotal

Subtotal

Consultant's Independent Cost Estimate for CE Services

Direct Expenses Exhibit _B
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AMENDMENT TO AGREEMENT DATED 6/15/2012 BETWEEN  

PICTOMETRY INTERNATIONAL CORP. (“Pictometry”) 

AND 

METROPOLITAN AREA PLANNING AGENCY (“Customer”) 
 

 
1. This Amendment, including all Sections and Appendices referenced herein (collectively, this “Amendment”) is entered into by 

and between Pictometry and Customer and supplements and modifies the terms of the Agreement dated 6/15/2012 as, to the 
extent applicable, previously modified by addenda or amendments thereto (collectively, the “Agreement”).  Any purchase order 
or similar document issued by Customer in connection with this Amendment is issued solely for Customer’s internal 
administrative purposes and the terms and conditions set forth on such purchase order shall be of no force or effect as between the 
parties.  To the extent that there is any inconsistency between the terms set forth in this Amendment and those set forth in the 
Agreement, the terms set forth in this Amendment shall prevail.   
 
Section A: Product Descriptions, Prices and Payment Terms  
Sector Map 1, Sector Map 2, and Sector Map 3 
 

2. MODIFICATIONS TO AGREEMENT: 
 
a.  Second Capture Products:  The products, product descriptions, prices, payment terms, and product parameters set forth in 
Section A and Section B of the Agreement, with respect to the Second Capture, shall be deleted in their entirety and replaced with 
the products, product descriptions, prices, payment terms, and product parameters set forth in Section A attached to this 
Amendment. 
 
b.  Dual Ownership of Tiles:  Customer shall own the copy of the ortho mosaic tiles and area-wide ortho mosaic tiles delivered to 
it by Pictometry pursuant to this Amendment (collectively "Ortho Mosaic Tiles").  The Ortho Mosaic Tiles shall not constitute 
Licensed Products for purposes of this Amendment.  As such, Customer is free to use, reproduce and redistribute copies of the 
Ortho Mosaic Tiles so delivered in any manner without any accounting to Pictometry.  Pictometry shall own those copies of the 
Ortho Mosaic Tiles delivered pursuant to this Amendment that are in Pictometry’s possession.  As such Pictometry is free to use, 
reproduce and redistribute copies of the Ortho Mosaic Tiles delivered pursuant this Amendment in any manner without any 
accounting to Customer.  Except for the copy of the Ortho Mosaic Tiles delivered to Customer by Pictometry pursuant to this 
Amendment, all imagery (including associated metadata) and software delivered or otherwise made available to Customer 
pursuant to this Amendment constitute Licensed Products and are and shall remain the exclusive property of Pictometry, subject 
to the rights of Customer to use the Licensed Products pursuant to the licenses granted by Pictometry elsewhere in the 
Agreement.  Customer agrees that it will not distribute the Ortho Mosaic Tiles to Google or Microsoft. 
 
c.  Maps:  The sector maps attached to this Amendment shall be added to the Agreement. 
 
Except as expressly modified by this Amendment, all other terms and conditions set forth in the Agreement shall remain in full 
force and effect. 
 

3. All notices under this Agreement shall be in writing and shall be sent to the following respective addresses:  
 

CUSTOMER NOTICE ADDRESS PICTOMETRY NOTICE ADDRESS 

2222 Cuming Street 25 Methodist Hill Drive 

Omaha, Nebraska  68102 Rochester, NY 14623 

Attn:  Greg Youell, Executive Director Attn:  Contract Administration 

Phone:  (402) 444-6866 Fax:  (402) 342-0949 Phone:  (585) 486-0093 Fax:  (585) 486-0098 
 

Either party may change their respective notice address by giving written notice of such change to the other party at the other 
party’s then-current notice address.  Notices shall be given by any of the following methods: personal delivery; reputable express 
courier providing written receipt; or postage-paid certified or registered United States mail, return receipt requested.  Notice shall 
be deemed given when actually received or when delivery is refused. 

 
 
 
 
 
 
 
 
 



 

 

Page 2 of 9 Metropolitan Area Planning Agency – C117241 20160108 CMT-00056-20150928 

This Amendment shall become effective only upon execution by duly authorized officers of Customer and Pictometry, respectively, 
and receipt by Pictometry of such fully executed document. 
 

PARTIES: 

CUSTOMER PICTOMETRY 

METROPOLITAN AREA PLANNING AGENCY PICTOMETRY INTERNATIONAL CORP. 

(entity type) a Delaware corporation 

SIGNATURE: SIGNATURE: 

NAME: NAME: 

TITLE: TITLE: 

DATE: EXECUTION DATE: 

 DATE OF RECEIPT (EFFECTIVE DATE)________________ 
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SECTION A PRODUCT DESCRIPTIONS, PRICES AND PAYMENT TERMS 

 
Pictometry International Corp. ORDER # 

25 Methodist Hill Drive C117241 

Rochester, NY  14623  
 
BILL TO  SHIP TO 

Metropolitan Area Planning Agency   Metropolitan Area Planning Agency   

Greg Youell  
Executive Director  

 Greg Youell  
Executive Director  

2222 Cuming Street 
Omaha, Nebraska  68102  

 2222 Cuming Street 
Omaha, Nebraska  68102  

(402) 444-6866   (402) 444-6866  

gyouell@mapacog.org   gyouell@mapacog.org  
 

CUSTOMER ID SALES REP FREQUENCY OF PROJECT 

A123660 DTonn Triennial 

 
 

SECOND CAPTURE 
QTY PRODUCT NAME PRODUCT DESCRIPTION LIST PRICE DISCOUNT 

PRICE (%) 
AMOUNT1 

2006 IMAGERY - 
NEIGHBORHOOD - 4-way 
(N5) (3in) Per Sector - 
Custom Area 

Product includes: 3-inch GSD oblique frame images (4-
way), 3-inch GSD orthogonal frame images, 1-meter GSD 
ortho mosaic sector tiles and one area-wide 1-meter GSD 
mosaic (ECW format). Orthogonal GSD: 0.25 feet/pixel; 
Nominal Oblique GSD (all values +/-10%): Front Line: 
0.24 feet/pixel, Middle Line: 0.28 feet/pixel, Back Line: 
0.34 feet/pixel.  

$450.00  $902,700.00 

2814 IMAGERY - COMMUNITY 
- 4-way (C5) (9in) - Per 
Sector 

Product includes 9-inch GSD oblique frame images (4-
way), 9-inch GSD orthogonal frame images, 1-meter GSD 
ortho mosaic sector tiles and one area-wide 1-meter GSD 
mosaic (ECW format). Orthogonal GSD: 0.75 feet/pixel; 
Nominal Oblique GSD (all values +/-10%): Front Line: 
0.74 feet/pixel, Middle Line: 0.85 feet/pixel, Back Line: 
1.00 feet/pixel.  

$75.00  $211,050.00 

953 IMAGERY - COMMUNITY 
- 9in (6in Ortho) - Per Sector 

Product includes: 9-inch GSD oblique frame images (4-
way), 6-inch GSD orthogonal frame images, 1-meter GSD 
ortho mosaic sector tiles and one area-wide 1-meter GSD 
mosaic (ECW format).  

$125.00 $100.00 
 

(20%) 

$95,300.00 

10 Pictometry Connect-100 Pictometry Connect-100 provides 100 users the ability to 
login and access  Pictometry-hosted imagery licensed to the 
customer via a web application or server based integration. 
The default deployment for this account is through 
Pictometry Online. Term is as listed below and begins from 
date of activation.   Includes unlimited access to 
Pictometry-hosted imagery licensed to the customer only.  
License Term:  3 Year(s) 

$9,000.00 $4,500.00 
 

(50%) 

$45,000.00 

2006 Tiles - Standard (3in GSD; 
GeoTIFF format) Per Sector 

Available with corresponding 3" GSD imagery purchase.  
3-inch GSD Mosaic Tiles in GeoTIFF Format.  Tiles are 
provided "as is."  Refer to Product Parameters for 
additional details.  

$20.00  $40,120.00 

108000 ChangeFinder - Change 
Detection with Client's 
Electronic Parcel Files 

Building Outline data from this order OR from an approved 
Data Source will be updated and categorized against the 
Imagery Data Source indicated in the Product Parameters. 
For Pictometry imagery – the best GSD Ortho Mosaic Tiles 
that were purchased by the client with the associated Data 
Source indicated within the Product Parameters will be 
used for processing by default.  AccuPLUS tiles will be 
used by default if purchased with the associated Data 
Source indicated within the Product Parameters. An 
updated Building Outline delivery will be provided in 
polygon shapefile and .gdb format. Note that shifting or 
redrawing existing building vector data (i.e. not created per 
this Order) to fit the latest imagery is not a part of the 
Change Detection service. The final parcel count for this 
order will be based on the total record count of the final 
parcel file provided by client at the time the project is 
initiated. The client will be invoiced for any additional 
costs based on the final number of parcels, including any 
changes in tiered pricing as a result of a change in volume, 

$0.30  $32,400.00 
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at the time of shipment of the deliverable.  
2814 Tiles - Standard (9in GSD; 

GeoTIFF format) Per Sector 

Available with corresponding 9" GSD imagery purchase.  
9-inch GSD Mosaic Tiles in GeoTIFF Format.  Tiles are 
provided "as is."  Refer to Product Parameters for 
additional details.  

$10.00  $28,140.00 

108000 Building Height Attribution - 
BETA Project 

Building Outline data from this Agreement OR from an 
approved data source will be updated to include a building 
height attribute that will be calculated using the 
methodology indicated in the Product Parameters.  The 
updated Building Outline data will be provided in polygon 
shapefile and .gdb format. This is a beta version product 
under continued development and is provided "as is."  As 
such, anomalous errors may be present and caution should 
be used when using this product.  

$0.10  $10,800.00 

953 Tiles - Standard (Community 
6in GSD; GeoTIFF format) 
Per Sector 

Available with corresponding imagery purchase.  6-inch 
GSD Mosaic Tiles in GeoTIFF Format.  Tiles are provided 
"as is."  Refer to Product Parameters for additional details.  

$10.00  $9,530.00 

2006 Mosaic - Area Wide (3in 
GSD; MrSID format, 
combined) Per Sector 

Available with purchase of corresponding tile product. 
New processing or re-processing of MrSID area-wide 
mosaics of 3-inch GSD imagery.  Tiles are provided "as 
is."  Refer to Product Parameters for additional details.  

$2.00  $4,012.00 

14 Media Drive Capacity 931G - 
Drive Model 1T  - 
EXTPOWER 

External USB 2.0 / eSATA Externally Powered. Delivery 
media prices include copying a complete image library 
onto media. Sub-warehousing sold separately.  

$199.00  $2,786.00 

1 Custom ChangeFinder Project Refer to non-standard product specifications for details.  $2,500.00  $2,500.00 

2814 Mosaic - Area Wide (9in 
GSD; MrSID format, 
combined) Per Sector 

Available with purchase of corresponding tile product. 
New processing or re-processing of MrSID area-wide 
mosaics of 9-inch GSD imagery.  Tiles are provided "as 
is."  Refer to Product Parameters for additional details.  

$0.50  $1,407.00 

953 Mosaic - Area Wide (6in 
GSD; MrSID format, 
combined) Per Sector 

Available with purchase of corresponding tile product. 
New processing or re-processing of MrSID area-wide 
mosaics of 6-inch GSD imagery.  Tiles are provided "as 
is."  Refer to Product Parameters for additional details.  

$1.00  $953.00 

1 Pictometry 
CONNECTAssessment 

Pictometry CONNECTAssessment allows a user the ability 
to log in and access Pictometry ChangeFinder data and 
Pictometry-hosted imagery libraries, which have been 
licensed to the Customer and specified elsewhere in this 
Agreement, via a web-based application. The number of 
concurrent authorized users is specified in Customer’s 
existing Connect agreement. Access runs concurrent with 
last activation (and scheduled expiration) of the Customer’s 
existing Connect account.  This offering requires an active 
Pictometry CONNECT account.  

$5,000.00 $0.00 
 

(100%) 

$0.00 

14 Oblique Imagery Bundle with 
Three (3) Years of EFS 
Maintenance & Support 

Includes digital copy of the Licensed Documentation for 
the License Software, two (2) End User Training Sessions, 
one (1) Advanced User Technical Training, one (1) 
Administration / IT Training Session, fifteen (15) hours of 
telephone support, one copy of Pictometry Electronic Field 
Study (EFS) software, latest version, on the storage media 
specified herein, and access to download updated versions 
of the EFS Licensed Software for a period of three years 
from the initial date of shipment of the EFS software, along 
with a copy of the updated documentation.  

$0.00  $0.00 

14 EAP PROGRAM Refer to detailed description of EAP Program in the 
Agreement.  

$0.00  $0.00 

14 Electronic Field Study (EFS) One copy of Electronic Field Study software, latest version.  $0.00  $0.00 

SUBTOTAL – SECOND CAPTURE $1,386,698.00 
 
 
 
 
 

Thank you for choosing Pictometry as your service provider. TOTAL-

BOTH 

CAPTURES 

$2,469,494.60 

1Amount per product = ((1-Discount %) * Qty * List Price) 
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The following are modifications to the standard product specifications for products listed above: 
 

 Building Height Attribution Product - Second Capture - Lancaster County, NE Only 
 
Based on the following parameters, Pictometry will collect the elevation of each building (as defined by the outline provided), utilizing a 3-D point 
cloud extracted from the imagery through an automated stereo process.  The following attributes will be included in the Building Outline shp file: 
base elevation of the building (interpolated from the DEM), the maximum height of the building structure, and the average height of the building. 
•             Height Source: Pictometry Imagery (RSM) 
•             Height Source Year: Spring 2016 (NEXOMA16) 
•             Building Outline Source: Pictometry Outlines 
•             Building Outline Source Year: 2016 (created under this Amendment) 
 

Custom ChangeFinder Project 
 
The product set forth in Section A of this Amendment labeled "Custom ChangeFinder Project" represents a project fee for the Building Height 
Attribution Project. 
 

 

FEES; PAYMENT TERMS 
All amounts due to Pictometry pursuant to this Agreement (“Fees”) are expressed in United States dollars and do not include any duties, taxes (including, 
without limitation, any sales, use, ad valorem or withholding, value added or other taxes) or handling fees, all of which are in addition to the amounts 
shown above and, to the extent applicable to purchases by Customer, shall be paid by Customer to Pictometry without reducing any amount owed to 
Pictometry unless documents satisfactory to Pictometry evidencing exemption from such taxes is provided to Pictometry prior to billing.  To the 
extent any amounts properly invoiced pursuant to this Agreement are not paid within thirty (30) days following the invoice due date, such unpaid 
amounts shall accrue, and Customer shall pay, interest at the rate of 1.5% per month (or at the maximum rate allowed by law, if less).  In addition, 
Customer shall pay Pictometry all costs Pictometry incurs in collecting past due amounts amount due under this Agreement including, but not limited to, 
attorneys' fees and court costs. 
  

SECOND CAPTURE  

 
Due at Initial Shipment of Imagery 
Due at First Anniversary of Shipment of Imagery 
Due at Second Anniversary of Shipment of Imagery 
 
Total Payments 

 
 

$462,233.00 
$462,233.00 
$462,232.00 

 
$1,386,698.00 

  

 

PRODUCT PARAMETERS 

 
IMAGERY – SECOND CAPTURE 

Product: IMAGERY - COMMUNITY - 9in (6in Ortho) - Per Sector 
Elevation Source:  Customer Provided – LiDAR 
Leaf:  Less than 30% leaf cover (Off)  
  
 
Product: IMAGERY - NEIGHBORHOOD - 4-way (N5) (3in) Per Sector - Custom Area 
Elevation Source:  Customer Provided – LiDAR 
Leaf:  Less than 30% leaf cover (Off)  
  
 
Product: IMAGERY - COMMUNITY - 4-way (C5) (9in) - Per Sector 
Elevation Source:  Customer Provided – LiDAR 
Leaf:  Less than 30% leaf cover (Off)  
 

   
Standard Ortho Mosaic Products: Pictometry standard ortho mosaic products are produced through automated mosaicking processes that incorporate digital 
elevation data with individual Pictometry ortho frames to create large-area mosaics on an extremely cost-effective basis.  Because these products are produced 
through automated processes, rather than more expensive manual review and hand-touched corrective processes, there may be inherent artifacts in some of the 
resulting mosaics.  While Pictometry works to minimize such artifacts, the Pictometry standard ortho mosaic products are provided on an 'AS IS' basis with 
respect to visible cutlines along mosaic seams resulting from the following types of artifacts: 
i. Disconnects in non-elevated surfaces generally caused by inaccurate elevation data;  
ii. Disconnects in elevated surfaces (e.g., roadways, bridges, etc.) generally caused by elevated surfaces not being represented in the elevation data; 
iii. Building intersect and clipping generally caused by buildings not being represented in the elevation data; 
iv. Seasonal variations caused by images taken at different times during a season, or during different seasons; 
v. Ground illumination variations caused by images taken under different illumination (e.g., sunny, high overcast, morning light, afternoon light, etc.) 

within one flight day or during different flight days; 
vi. Single GSD color variations caused by illumination differences or multiple-aircraft/camera captures; 
vii. Mixed GSD color variations caused by adjacent areas being flown at different ground sample distances (GSDs); and 
viii. Water body color variations caused by multiple individual frames being used to create a mosaic across a body of water (e.g., lakes, ponds, rivers, etc.). 
 
Other Pictometry products may be available that are less prone to such artifacts than the Pictometry standard ortho mosaic products.  
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CHANGEFINDER – SECOND CAPTURE  

Product: ChangeFinder - Change Detection with Client's Electronic Parcel Files 
Data Source – Base:   Pictometry Outlines 
Imagery Capture Year – Base:  2013 
Data Source – Comparison:  Pictometry Imagery 
Imagery Capture Year – Comparison:  2016 
Deck Identification:  Marked with a Point 
Regional Status Report Requested:  Yes  
Special Instructions:  Lancaster County, NE Only 
FDGC Compliant MetaData may be required (TBD) 
 
Product: Custom ChangeFinder Project 
Data Source – Base:   Pictometry Outlines 
Imagery Capture Year – Base:  2013 
Data Source – Comparison:  Pictometry Imagery 
Imagery Capture Year – Comparison:  2016 
Deck Identification:  Marked with a Point 
Regional Status Report Requested:  Yes  
Special Instructions:   
 

     
CONNECT – SECOND CAPTURE   

Product: Pictometry Connect-100 
Admin User: Greg Youell 
Admin User Email: gyouell@mapacog.org 
Requested Activation: Upon Delivery 
Special Instructions:  Geo-fence is MAPA 
 

  
 

 

SECTOR MAP SUMMARY 

Community Imagery    Neighborhood Imagery 

 Map 1: 3,668 Sectors  Map 1: 1,872 Sectors 

 Map 2:      99 Sectors  Map 2:      33 Sectors 

  Total 3,767 Sectors  Map 3:    101 Sectors 

        Total 2,006 Sectors 

  



 

 

Page 7 of 9 Metropolitan Area Planning Agency – C117241 20160108 CMT-00056-20150928 

SECTOR MAP 1 
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SECTOR MAP 2 
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SECTOR MAP 3 

 

 

 



MAPA CONTRACT COVER PLATE 
(Amendment 1) 

 
 
CONTRACT IDENTIFICATION 
 
 1. Contract Parties:  MAPA/Lovgren Marketing Group   
 
 2.     Project Number and Title:  15014500201 – Air Quality Awareness Campaign – FY15 
   
3. Effective Date: February 26, 2015 
 
4. Completion Date: January 31, 2016 
 

CONTRACT PARTIES 
 

4. Contractor Name and Address 
 

Omaha-Council Bluffs Metropolitan Area Planning Agency 
2222 Cuming Street 
Omaha NE  68102-4328 
 

5. Consultant Name and Address 
 

Lovgren Marketing Group 
809 N 96the Street, Suite 2 
Omaha, NE 68114 
 

ACCOUNTING DATA 
 
7. Contract - For an amount not to exceed $ 140,000 
 
DATES OF SIGNING AND MAPA BOARD APPROVAL 
 
 8. Date of MAPA Board Approval - 
 
 9. Date of Consultant Approval -  
 
 
   

 

 

 

 

 

 

 

 

 

 
 
 
 
 
 
 
  



AMENDMENT TO THE AGREEMENT BETWEEN 
THE OMAHA-COUNCIL BLUFFS METROPOLITAN AREA PLANNING AGENCY 

AND 
LOVGREN MARKETING GROUP 

 
This amendatory agreement made and entered into as of this first day of January, 2016 by and between 
Lovgren Marketing Group, 809 N 96th Street, Suite 2, Omaha, NE  68114 (herein called "Consultant") and 
the Omaha-Council Bluffs Metropolitan Area Planning Agency, 2222 Cuming Street, Omaha, Nebraska 
68102 (herein called the “Planning Agency”),  
 
WITNESSETH: 
 
WHEREAS, the Planning Agency and the Consultant entered into an agreement dated February 26, 
2015 and, 
 
WHEREAS, the parties to that Amendment now desire to amend the Contract amount in item 7 on the 
Contract Cover Plate of said Agreement and the Compensation paragraph on page 3 of said Agreement. 
 

  WHEREAS, the parties hereto do mutually agree as follows: 
 
THAT, the Contract Amount, in item 7 on the Contract Cover plate of said Agreement dated February 
26, 2015 be and is hereby amended to read as follows: 
 
“7.  Contract – For an amount not to exceed $145,000” 
 
AND THAT, the Compensation paragraph on page 3 of said Agreement dated February 26, 2015 be 
and is hereby amended to read as follows: 

 
“5.  Compensation  The Planning Agency agrees to compensate the Consultant according to the 

Attachment A.  The total charge to the Planning Agency for salaries and expenses shall not 
exceed $145,000 (one hundred forty-five thousand dollars).” 

 
The parties hereto further agree that except as herein expressly provided the Agreement entered into by 
the parties on February 26, 2015 shall be unchanged and remain in full force and effect. 
 
IN WITNESS WHEREOF the Planning Agency and the Consultant have executed this Contract as of 
the date first above written.       
 

LOVGREN MARKETING GROUP 
 
 
Attest: ___________________Date__________ By _____________________Date:  __________ 
             
 
 ________________________________________ 
 Title 
 
 

OMAHA-COUNCIL BLUFFS METROPOLITAN  
AREA PLANNING AGENCY 

 
 
Attest: ___________________Date___________By ______________________Date:  _________ 
                                                                                 Chairman, Board of Directors 
 



MAPA CONTRACT COVER PLATE 
(Amendment 1) 

 
 
CONTRACT IDENTIFICATION 
 
1. Contract Number:    16504400601      
 
2. Project Number:    16504400601   Metro Transit Activities – FY 16 
 
3. Effective Date:  July 1, 2015 
 
4. Completion Date: June 30, 2016 
 
 
CONTRACT PARTIES 
 
 
5. Contractor Name and Address: 
 

The Transit Authority, City of Omaha 
(Doing Business As Metro) 
2222 Cuming Street 
Omaha, NE  68102 

 
6. The Planning Agency: 
 

The Omaha-Council Bluffs Metropolitan Area Planning Agency 
2222 Cuming Street 
Omaha, Nebraska  68102 

 
 

ACCOUNTING DATA 
 
7. Contract – not to exceed $160,000 FHWA PL Funds, plus minimum $ 68,571 in local matching funds. 
 
 Allotted - $160,000 FHWA PL Funds, CFDA Number 20.205 
 
8. Administrative Fee:  Contractor shall pay the Planning Agency an administrative fee of $8,000.00 equal to 

5% of the federal portion of this agreement. Federal funds from this agreement shall not be used to pay the 
administrative fee. 

 
DATES OF SIGNING AND MAPA BOARD APPROVAL 
 
 8. Date of MAPA Board Approval - 
 
 9. Date of Consultant Approval -  
 
 
   

 

 
 
 
 
 
 
 



 
AMENDMENT TO THE AGREEMENT BETWEEN 

THE OMAHA-COUNCIL BLUFFS METROPOLITAN AREA PLANNING AGENCY 
AND 

TRANSIT AUTHORITY, CITY OF OMAHA 
 
This amendatory agreement made and entered into as of this twenty-eighth day of January, 2016 by and 
between Transit Authority, City of Omaha, 2222 Cuming Street, Omaha, NE  68102 (herein called "Metro") 
and the Omaha-Council Bluffs Metropolitan Area Planning Agency, 2222 Cuming Street, Omaha, 
Nebraska 68102 (herein called the “Planning Agency”),  
 
WITNESSETH: 
 
WHEREAS, the Planning Agency and the Consultant entered into an agreement dated July 1, 2015 
and, 
 
WHEREAS, the parties to that Amendment now desire to amend the Contract amount in items 7 and 8 
on the Contract Cover Plate of said Agreement and the Compensation paragraph on page 3 and 
Administrative Fee paragraph on page 4 of said Agreement. 
 

  WHEREAS, the parties hereto do mutually agree as follows: 
 
THAT, the Contract Amount, in item 7 on the Contract Cover plate of said Agreement dated July 1, 2015 
be and is hereby amended to read as follows: 
 

“7. Contract – not to exceed $160,000 FHWA PL Funds, plus minimum $ 68,571 in local matching 
funds. 

 
 Allotted - $160,000 FHWA PL Funds, CFDA Number 20.205” 
 

AND THAT, the Administrative Fee, in item 8 on the Contract Cover plate of said Agreement dated July 
1, 2015 be and is hereby amended to read as follows: 
 

“8. Administrative Fee:  Contractor shall pay the Planning Agency an administrative fee of 
$8,000.00 equal to 5% of the federal portion of this agreement. Federal funds from this 
agreement shall not be used to pay the administrative fee.” 

 
AND THAT, the Compensation paragraph on page 3 of said Agreement dated July 1, 2015 be and is 
hereby amended to read as follows: 

 
“6. COMPENSATION 

Contingent upon receipt of Federal Highway Administration (FHWA) PL funds from NDOR under 

Agreement Project No. C990-(016), MAPA agrees to pay for the services rendered by Metro 

under the terms of this Agreement, compensation on a cost reimbursement basis for costs 

incurred and to include direct costs not to exceed in any event one hundred sixty thousand 

dollars ($160,000) less independent audit and inspection fees, unless acceptable compliance 

with Office of Management and Budget (OMB) Circular A-133 can be substituted.  Metro agrees 

to contribute in cash or in services a minimum requirement of sixty-eight thousand five hundred 

seventy-one dollars ($68,571).  Services shall be defined as staff time paid with non-federal 

dollars or equipment purchased with non-federal dollars.  (Exhibit IV) 



 Payments for work under this agreement will be made based on actual costs up to a Maximum-

Not-To-Exceed amount identified in the preceding paragraph.  Actual costs include direct labor 

costs, direct non-labor costs, and overhead costs.” 

AND THAT, the Administrative Fee paragraph on page 4 of said Agreement dated July 1, 2015 be and 
is hereby amended to read as follows: 
 

“7. ADMINISTRATIVE FEE 

Metro agrees to pay MAPA an administrative fee of eight thousand dollars ($8,000).  MAPA in 

exchange shall monitor compliance with grant requirements, review and approve payment 

authorizations and submit to the federal agency for payment.  Sources of funding for this 

administrative fee shall come from non-federal funds.” 

 
 
The parties hereto further agree that except as herein expressly provided the Agreement entered into by 
the parties on July 1, 2015 shall be unchanged and remain in full force and effect. 
 
IN WITNESS WHEREOF the Planning Agency and the Consultant have executed this Contract as of 
the date first above written.       
 

TRANSIT AUTHORITY OF OMAHA, dba “METRO” 
 
 
Attest: ___________________Date__________ By _____________________Date:  __________ 
             
 
 ________________________________________ 
 Title 
 
 

OMAHA-COUNCIL BLUFFS METROPOLITAN  
AREA PLANNING AGENCY 

 
 
Attest: ___________________Date___________By ______________________Date:  _________ 
                                                                                 Chairman, Board of Directors 
 

































County Funding Requests FYE 17

Population 

2010 Census % of Pop FYE 16

FYE 17 -  1% 

increase

FYE 17 -  3% 

increase

FYE 17 -  5% 

increase

Douglas Co. 517,110             64.3% 224,581$      2,246$           6,737$           11,229$        

Sarpy Co. 158,840             19.7% 68,984$        690$              2,070$           3,449$           

Pottawattamie Co. 93,158                11.6% 40,459$        405$              1,214$           2,023$           

Washington Co. 20,234                2.5% 8,788$           88$                264$              439$              

Mills Co. 15,059                1.9% 6,540$           65$                196$              327$              

Cash Support 804,401             100% 349,352$      3,494$           10,481$        17,468$        

FY16 Base Dues 349,352$      349,352$      349,352$      

FY17 Dues 352,846$      359,833$      366,820$      

In-kind Support 86,248$        114,049$      107,062$      100,075$      

Total Local Support 435,600$      466,895$      466,895$      466,895$      

FYE 17 we are asking for upto a 5% increase divided equally based on 

the per capita of the county.

 Additional in-kind match 

above the current 20% in 

pass-through contracts the  

regions planning, public 

works and GIS departments. 

 Required local support for 

Federal Match on current and 

projected projects 



Jurisdiction 2010 Pop
Funding 

Request
(Approximately 10-cents 

per capita)

Pottawattamie County (unincorp.) 18,026 2,000$                  

Avoca 1,506 200$                     

Carson 812 100$                     

Carter Lake 3,785 400$                     

Council Bluffs 62,230 6,000$                  

Crescent 617 100$                     

Hancock 196 50$                        

Macedonia 246 50$                        

McCelland 151 50$                        

Minden 599 100$                     

Neola 842 100$                     

Oakland 1,527 200$                     

Treynor 919 100$                     

Underwood 917 100$                     

Walnut 785 100$                     

Mills County (unincorp.) 6,117 600$                     

Emerson 438 50$                        

Glenwood 5,269 500$                     

Hastings 152 50$                        

Henderson 185 50$                        

Malvern 1,142 100$                     

Pacific Junction 471 50$                        

Silver City 245 50$                        

Tabor 1,040 100$                     

Harrison County (unincorp.) 6,447 600$                     

Dunlap 1,042 100$                     

Little Sioux 170 50$                        

Logan 1,534 200$                     

Magnolia 183 50$                        

Missouri Valley 2,838 300$                     

Modale 283 50$                        

Mondamin 402 50$                        

Persia 319 50$                        

Pisgah 251 50$                        

Woodbine 1,459 100$                     

Douglas Co. (unincorp.) 97,283 10,000$                

Bennington 1,458 100$                     

Omaha 408,958 40,000$                

Ralston 5,943 600$                     

Valley 1,875 200$                     

Boys Town 745 100$                     

Waterloo 848 100$                     

Sarpy County (unincorp.) 68,081 7,000$                  

Bellevue 50,137 5,000$                  

Papillion 18,894 2,000$                  

LaVista 15,758 1,500$                  



Jurisdiction 2010 Pop
Funding 

Request
(Approximately 10-cents 

per capita)

Gretna 4,441 400$                     

Springfield 1,529 200$                     

Washington Co. (unincorp.) 9,314 900$                     

Arlington 1,243 100$                     

Blair 7,990 800$                     

Fort Calhoun 908 100$                     

Herman 268 50$                        

Kennard 361 50$                        

Washington 150 50$                        

Cass County (unincorp.) 12,180 1,000$                  

Louisville 1,106 100$                     

Plattsmouth 6,502 700$                     

Weeping Water 1,050 100$                     

Alvo 132 50$                        

Avoca 242 50$                        

Cedar Creek 390 50$                        

Eagle 1,024 100$                     

Elmwood 634 100$                     

Greenwood 568 100$                     

Manley 178 50$                        

Nehawka 204 50$                        

South Bend 99 50$                        

Union 233 50$                        

Murdock 236 50$                        

Murray 463 50$                        

Saunders Co. (unincorp.) 8,641 900$                     

Ashland 2,453 200$                     

Wahoo 4,508 500$                     

Yutan 1,174 100$                     

Cedar Bluff 610 100$                     

Ceresco 889 100$                     

Colon 110 50$                        

Ithaca 148 50$                        

Leshara 112 50$                        

Malmo 120 50$                        

Mead 569 100$                     

Memphis 114 50$                        

Morse Bluff 135 50$                        

Pragie 303 50$                        

Valparaiso 570 100$                     

Weston 324 50$                        

865,350 87,200$                



 

January

 Finance Committee

 Recommend County Fund Request

 Board of Directors

 Approve County Fund Request

 Council of Officials

 Discuss Program Priorities

 Establish Program Priority Survey

 MAPA Survey of Services/Projects MAPA will provide in FY 2017

 Heartland 2050

 Approve Special Appropriations Request

	 	 	 	 Send Iowa Jurisdictions Special Appropriations Requests

February

 Finance Committee

 Review Preliminary Funds Budget

 Board of Directors

 Review Preliminary Funds Budget

	 	 	 TTAC

 Pass-Through Planning Applications due February 29th

 Heartland 2050

 Send Nebraska Jurisdictions Special Appropriations Requests

March

 Finance Committee

 Review Preliminary Line Item Budget

 Board of Directors

 Review Preliminary Line Item Budget

FY 2017 Budget Schedule



 

May    

   Finance Committee 

    Recommend Final Funds Budget 

    Recommend Final Line Item Budget 

    Recommend Final Program Budget 

    Recommend Final Work Program 

   Board of Directors 

    Review Council of Officials Recommendation 

    Approve Final Funds Budget 

    Approve Final Line Item Budget 

    Approve Final Program Budget 

 

July  

Council of Officials 

    Approve Final Work Program 

April

 Council of Officials

 Approve Draft UPWP

 Recommend Program Priorities

 Finance Committee

 Review Preliminary Funds Budget

 Review Preliminary Line Item Budget

 Review Preliminary Program Budget

 Draft UPWP

 Board of Directors

 Review Preliminary Funds Budget

 Review Preliminary Line Item Budget

 Review Preliminary Program Budget

 Draft UPWP

 TTAC

 Draft UPWP

 Submit to NDOR – April 15th
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